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WE REDEFINE THE POWER AND  
POSSIBILITY OF PRINT

In today’s digital-dominated world, where online content saturates 
every aspect of our lives, print media has experienced a remarkable 
resurgence in value. It offers unique advantages for marketing and 
branding efforts that digital platforms struggle to replicate. This 
white paper aims to delve into the contributions of various print 
elements, including comprehensive printed marketing materials, 
packaging, environmental graphics, and direct mail in enhancing 
modern marketing strategies. By leveraging the tactile nature, visual 
allure, and personalized touch of print, brands can create immersive 
experiences, establish credibility, foster lasting connections, and 
differentiate themselves in a crowded digital landscape.

TACTILE PRINT CHANNELS
Comprehensive Printed  
Marketing Materials
Comprehensive print materials provide an immersive experience 
that digital platforms often fail to duplicate. Brochures, catalogs, 
posters, and magazines offer brands the opportunity to showcase 
their products and services in a tangible and visually captivating 
way. The weight, texture, and quality of the paper combine with 
carefully designed layouts and compelling visuals to create a lasting 
impression on the reader. This tangible interaction with printed 
marketing materials enhances brand recognition, establishes 
credibility, and fosters a deeper connection with audiences. Readers 
can physically engage with the pages, turning them, feeling the 
texture of the paper, and experiencing the overall sensory delight 
that print provides — especially if embellishments are involved. The 
rich colors, the scent of fresh ink, and the tactile feedback of flipping 
through the pages creates a multi-sensory experience that digital 
media cannot reproduce.

Moreover, comprehensive print materials allow for creative freedom 
in design. Unique folds, die-cut shapes, and interactive elements can 
be incorporated to surprise and engage an audience. The physicality 
of printed materials encourages readers to slow down, absorb 
information more thoroughly, and appreciate the design and 
craftsmanship put into each piece. Print materials serve as tangible 
representations of a brand’s identity and values, allowing 
consumers to make a deeper emotional connection with the brand.

Packaging
Packaging serves as a powerful marketing tool that directly 
influences consumer perception and purchasing decisions. In a 
crowded marketplace, visually appealing and well-designed 
packaging pieces stand out and capture attention. Print 
embellishments, such as foils, embossing, or polymers, combined 
with specialized laminations, add a touch of luxury and exclusivity 
to products, making them more desirable. The tactile experience of 
unboxing a beautifully printed package creates a memorable 
moment for consumers and reinforces brand value, leaving a 
lasting impression that extends beyond the product itself. The 
physical act of holding and unwrapping a package evokes a sense 
of excitement and anticipation, creating a unique connection 
between the consumer and the brand.

Furthermore, packaging offers valuable real estate for storytelling 
and brand communication. Brands can utilize packaging to share 
their history, values, and unique selling points. Engaging copy, 
visually stunning graphics, and attention to detail create a cohesive 
brand experience that resonates with consumers. Packaging can 
also incorporate interactive elements such as QR codes, 
augmented reality, or hidden messages, further enhancing the 
consumer’s engagement with the brand. Well-designed packaging 
encourages consumers to share their unboxing experiences on 
social media, effectively turning them into brand advocates and 
expanding brand reach.

“�The physicality of printed materials 
encourages readers to slow down, 
absorb information more thoroughly, 
and appreciate the design and 
craftsmanship put into each piece.” 
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Environmental Graphics (Large Format)
Environmental graphics encompass various printed elements used 
to enhance physical spaces. Including signage, wall murals, window 
graphics, and banners, these graphics play a crucial role in  
creating immersive brand experiences that enhance brand visibility. 
By integrating print into the physical environment, brands can 
establish a consistent visual identity, communicate their values,  
and engage with customers on a deeper level. Whether it’s a 
captivating mural that tells a brand’s story or signage that guides 
and inspires, environmental graphics have the power to transform 
spaces into memorable brand touchpoints. They provide a tangible 
representation of the brand’s personality, creating a cohesive 
atmosphere that resonates with customers long after they have  
left the physical space.

In retail environments, carefully designed signage and displays can 
direct customer flow, highlight promotions, and create a sense of 
excitement. Wall murals can transform bland walls into vibrant 
storytelling canvases, immersing customers in the brand’s world. 
Window graphics and banners grab the attention of passersby, 
drawing them into the store or event. The physical presence of 
printed graphics within a space, further augmented with 3D 
applications, creates a unique opportunity for customers to engage 
with the brand in a tangible way. The combination of visually  
striking designs and strategic placement ensures that the brand 
remains top-of-mind, even after customers leave the physical space.

Direct Mail
In the age of digital noise, direct mail stands out as a highly targeted 
and personal marketing channel. With its tangibility and tactile 
appeal, direct mail creates a unique opportunity to connect with 
recipients on a deeper, more emotional level. By leveraging 
personalized messaging, creative design, and print embellishments, 
brands can create impactful direct mail campaigns that grab 
attention, foster engagement, and drive response rates. The physical 
nature of direct mail ensures that the brand message lingers in the 
recipient’s mind, making it a valuable tool for building brand 
awareness and driving customer loyalty. Direct mail allows brands 
to create a moment of surprise and delight, making recipients feel 
valued and special.

Direct mail campaigns can incorporate various print elements, 
including personalized letters, postcards, brochures, and samples. 
The combination of high-quality printing, unique packaging, and 
targeted messaging creates a memorable experience for recipients. 
Print embellishments such as embossing, spot UV, or metallic 
foiling can be used to add a touch of class and capture attention. 
Personalization techniques, such as variable data printing, allow 
brands to tailor the content of each piece to the recipient’s 
preferences and demographics. The physicality of direct mail 
ensures that it stands out among digital clutter and provides a 
tangible reminder of the brand, making it more likely for recipients 
to take action.

Percent of 18 to 
23-year-olds who 
say it’s easier to  
read print than 
digital content.

Percent of 
consumers who 
acted on printed 
direct mail 
promotions and 
advertising.

Percent of 
consumers who say 
print drives higher 
levels of recall.

Source: Newsworks, 
Hearst Bay Area, 
MarketingProfs



AN ENDURING CONNECTION 
OF EMOTION AND TRUST
In today’s digital age, the enduring appeal of print goes well beyond 
its role as a nuanced marketing channel. It holds a profound 
emotional and trusted value that deeply resonates with audiences. 
This document delves into four essential aspects that showcase the 
lasting allure of print. From its ability to provide a much-needed 
escape from digital noise to its tangible nature, trustworthiness, and 
aesthetic beauty, print continues to captivate and forge meaningful 
connections in a screen-dominated world.

Give Me a Break! (from Digital Noise)
In a world where we are constantly connected and bombarded  
with notifications, people seek ways to disconnect and recharge. 
Print offers a welcome escape from the constant barrage of digital 
noise. It allows individuals to slow down, engage with material more 
meaningfully, and detach from the distractions of notifications or 
pop-up ads. Whether it’s the joy of flipping through the pages of a 
book or magazine, savoring the scent of ink on paper, or simply 
enjoying a moment of respite away from the glow of screens, print 
provides a much-needed break for individuals seeking solace in a 
digital-heavy world.

The Emotional Value of Tangibility
Print holds a unique emotional value that digital communications 
struggle to replicate. There’s something special about holding a 
book or a magazine in your hands, feeling the weight of the pages, 
and immersing yourself in the tangible experience. The act of 
receiving a heartfelt “thank you” or “get well” card in the mail 
evokes warm and fuzzy feelings, making recipients feel valued and 
appreciated. Humorous and engaging direct mail pieces often find 
their way onto family bulletin boards, becoming cherished 
mementos. Print creates a lasting emotional connection that 
resonates in a digital world where material is often fleeting and easily 
forgotten or deleted.

Print is Trusted
Print’s resurgence can also be attributed to its perceived reliability. 
In an era marked by cyberattacks, hacking, and data breaches,  
print provides a sense of security and permanence. With print,  
there is a reduced risk of information being lost or stolen, and it  
is less susceptible to deletion or being overshadowed by the  
constant stream of digital content. The physicality of print instills 
confidence and trust in the recipient, knowing that the information 
presented is tangible and less susceptible to the vulnerabilities of 
the digital realm.

It’s Elegant and Beautiful
Print possesses an elegance and beauty that digital communications 
struggle to match. Whether it’s the meticulously designed pages of  
a book or the intricate details of a die-cut mailer, print offers a level 
of aesthetic appeal and creativity that is often lost in the digital 
world. Engaging with printed material allows people to appreciate the 
artistry and craftsmanship behind each piece. The tactile sensation of 
turning pages, feeling different textures, and witnessing the 
interplay of colors and designs provides a visually captivating and 
intellectually stimulating experience.

Conclusion
Overall, the profound desire for a break from screen time and the 
overwhelming digital noise has led individuals to rediscover the 
value of print. The emotional connection that tangible materials 
provide, from the weight and texture of a book in hand to the 
heartfelt experience of receiving a physical card, resonates deeply 
in a world where digital interactions often feel fleeting. Moreover, 
the trust and reliability associated with print offers a sense of 
security and permanence that digital media struggles to replicate. 
The beauty and craftsmanship displayed in printed materials 
further enhance their appeal, captivating the visual senses and 
elevating the overall experience. As individuals strive to strike a 
balance between the digital and physical realms, print continues to 
hold its place as a timeless and powerful medium, offering a respite 
from constant connectivity, fostering emotional and tangible 
connections, instilling trust and reliability, and presenting a visually 
captivating journey. In an increasingly digital world, print adds 
depth and richness to our lives, engaging the senses and providing 
a meaningful and holistic experience.

About Graphic Village
Since 1921, Graphic Village has been recognized as an industry 
leader for delivering innovative solutions, quality craftsmanship, 
and exceptional service. With four production facilities across four 
states and a headquarters in Cincinnati, Ohio, they are today the 
largest independent print solutions provider in the Greater 
Cincinnati region. Their services span everything from customized 
printing and packaging, to direct mail, large format, branded 
merchandise, creative services, and cost-effective fulfillment 
solutions. Using an open, collaborative approach, they closely 
partner with clients to develop unique, strategic experiences that 
enhance business and flatter a brand. They execute, with precision 
and accuracy, the right combination of applications, techniques and 
finishing to transform creative ideas into impactful, and often 
award-winning results. Their continued investment in people, 
processes, technology, and community is how they set the highest 
standards for quality and expertise in the industry.
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